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This presentation has been prepared by Atour Lifestyle Holdings Limited (the “Company”) solely for informational purposes and has not been independently verified. No representations,
warranties or undertakings, express or implied, are made by the Company or any of its affiliates, advisers or representatives as to, and no reliance should be placed upon, the accuracy,
fairness, completeness or correctness of the information or opinions presented or contained in this presentation. None of the Company nor any of its affiliates, advisers, or representatives
accept any responsibility whatsoever (in negligence or otherwise) for any loss howsoever arising from any information presented or contained in this presentation or otherwise arising in
connection with the presentation. The information presented or contained in this presentation is subject to change without notice and its accuracy is not guaranteed.

Certain statements in this presentation, and other statements that the Company may make, are forward-looking statements. These statements reflect the Company’s intent, beliefs or
current expectations about the future. These statements can be recognized by the use of words such as “expects,” “plans,” “will,” “estimates,” “projects,” “intends,” “anticipates,”
“believes,” “confident” or words of similar meaning. These forward-looking statements are not guarantees of future performance and are based on a number of assumptions about the
Company’s operations and other factors, many of which are beyond the Company’s control, and accordingly, actual results may differ materially from these forward-looking statements.
Neither the Company nor any of its affiliates, advisers or representatives have any obligation and they do not undertake to revise forward-looking statements to reflect future events or
circumstances.

This presentation does not constitute an offer to sell or issue or an invitation to purchase or subscribe for any securities of the Company for sale in the United States or anywhere else. No
securities of the Company may be sold in the United States without registration with the United States Securities and Exchange Commission or an exemption from such registration
pursuant to the Securities Act of 1933, as amended (the “Securities Act”) and the rules and regulations thereunder. No part of this presentation shall form the basis of or be relied upon in
connection with any contract or commitment whatsoever. Specifically, these materials do not constitute a “prospectus” within the meaning of the Securities Act. This presentation does
not contain all relevant information relating to the Company or its securities, particularly with respect to the risks and special considerations involved with an investment in the securities
of the Company.

[n evaluating its business, the Company uses certain non-GAAP measures as supplemental measures to review and assess its operating performance. These non-GAAP financial measures
have limitations as analytical tools, and when assessing its operating performances, investors should not consider them in isolation, or as a substitute for the financial information prepared
and presented in accordance with U.S. GAAP.
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2026 RevPAR was 100.7% of 2025’s Level for the Same Period
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(1) Excludes hotel rooms that became unavailable due to temporary hotel closures. ADR and RevPAR are calculated based on tax-inclusive room rates.

“ADR” refers to the average daily room rate, which means room revenue divided by the number of rooms in use for a given period;

“Occupancy rate” refers to the number of rooms in use divided by the number of available rooms for a given period;

“RevPAR” refers to revenue per available room, which is calculated by total revenues during a period divided by the number of available rooms of our hotels during the same period.
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2026 Same-hotel P RevPAR was 97.0% of 2025’s Level for the Same Period
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(1) Forany given quarter, we define “same-hotel” to be a hotel that has operated for more than 18 calendar months as of the 15th day (inclusive) of any month within that quarter. The OCC, ADR and RevPAR presented above represent such metrics generated by “same hotels” in the second quarter of 2026, compared to the corresponding metrics generated by these “same hotels” during the same period in 2025.
(2) Excludes hotel rooms that became unavailable due to temporary hotel closures. ADR and RevPAR are calculated based on tax-inclusive room rates.



Hotel Network Expanded Steadily, CRS Channel Remained Stable
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New Hotel Openings in 2026
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Hotels in Operation?
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Hotels in Pipeline®
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Atour Hotel Further Validates Market Recognition of Product Upgrade
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RevPAR of Atour 5.6 Hotels in Operation
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Preserving Strengths in Business Travel, While Introducing?
a Greater Sense of Ease
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(1) Forthe Second Quarter of 2026




Atour Origin Demonstrates
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Rolling out Distinctive
Experience Touchpoints
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-Creating a Natural, Vacation-
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Atour Light Drives Product and Experic
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Steadily Expanding City Cove
Operating Capabilities
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(1)  For the Second Quarter of 2026
(2) Sinceitslaunch to July 31,2026
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Membership Supports Business Growth and Builds Long-Term User Value
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Building a More Refined System for Engaging Ditferent
User Groups

AR R AP N 3=l

Delivering More Relevant Benefits and Experiences
for Different User Groups
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Establishing Longer-lasting Relationships Throughout
the User Lifecycle
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Continuing to Advocate for Service Excellence and Elevating Industry Experience Standards
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Atour’s Six Commitments to “Her Shoes” Atour Service Staff Improvements to the Work
Peace of Mind Public Welfare Program Appreciation Day Environment for Service Staff
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Financial Highlights
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Net Revenues
WA
(RMB mn) +41.4% YoY
3,490
2,811
2,469

2025 1Q26 2026

® Manachised hotels ™ Leased hotels Retail Others

Gross Profit
A

(RMB mn)

1118

2025

B Hotel Businesses

+30.1% YoY

1,522

1,165

1Q26 2026

Retail Business Others
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Financial Highlights (cont.)
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Adjusted Net Income @)
e P O
(RMB mn)
+30.8% YoY
558
490

427

2025 1026 2026
Adj. Net
Profit Margin 17.5% 17.4% 16.0%

(1)  Adjusted netincome (non-GAAP) is defined as net income excluding share-based compensation ex
(2) Adjusted EBITDA (non-GAAP) is defined as EBI'TDA excluding share-based compensation expenses

penses

Adjusted EBITDA @
W EBITDA @
(RMB mn) +34.6% YoY
821
716
610
2025 1026 2026
Adj. EBITDA
Margin 24.7% 25.5% 23.5%
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Cash Position?
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Cash and Cash Equivalents
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Expected Total Net Revenues Growth Rate For Full Year 2026
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